Speaker Statements

America Saves Press Event: February 23, 2009

Dr. Jason Fichtner, Acting Deputy Commissioner of the Social Security Administration 
I’m Dr. Jason Fichtner, Acting Deputy Commissioner of the Social Security Administration.  Social Security is proud to participate in America Saves Week because we recognize how important saving can be, particularly when it comes to preparing for retirement.  
To show just how important, Social Security has included a special initiative to encourage saving in our new Agency Strategic Plan.  As part of this initiative, we’ve produced new fact sheets and other products about the factors people should consider before making that life-changing decision to retire.  In addition, we’re particularly excited to announce a brand new insert for the Social Security Statement that, starting this month, we are mailing to workers between the ages of 25 and 35.  This two-sided supplement provides younger workers with information about ways to save and invest, and also shows how saving even a little bit can make a big difference over time.  We’ve also developed new online tools like the Retirement Estimator, which allows you to see what your retirement benefit could be, and try out different retirement scenarios, based on your personal earnings record. We believe these will be valuable resources for workers and employers to use during America Saves Week and beyond. 
All this week, Social Security’s website, which is among the highest-rated and most visited sites in government, will be linking from our homepage to the America Saves Week homepage so visitors have the opportunity to learn even more about this important topic.
Thank you.
Linda Stone, Brand Management, MetLife 
This is Linda Stone from MetLife.   At MetLife our goal is to help individuals create a personal safety net for the future and build financial freedom.   We are proud to support America Saves Week through a week-long educational effort to help raise awareness among thousands of consumers, employers, our customers, and our employees.       

Today we begin promotions on our public website, metlife.com, which generates over 250,000 visitors any given week.  Several of our lines of business are also promoting the week,  including  MetLife Bank and our employee benefits division,  Institutional Business.  Online visitors to our site will be directed to the America Saves website and they’ll have access to several financial tools and resources – all aimed at helping them become more knowledgeable and take action. Lastly, MetLife will use the week to further educate our 41,000 employees through a series of communications that encourage them to make the most of the valuable savings programs and resources at MetLife.  We appreciate everyone being a part of such an important initiative.  Thank you.   

Jane Schuchardt, National Program Leader, USDA’s Cooperative State Research, Education, and Extension Service
In light of the current economic crisis, Cooperative Extension nationwide is redoubling its efforts to help Americans save, manage debt, and secure their financial futures. Local Extension educators in nearly 30 States, many with statewide plans, will reach an estimated 5 million youth and adults through free workshops, roll-your-change events, piggy bank competitions for kids, outreach at tax preparation sites, payroll stuffers, electronic messages, and broad marketing efforts. More than 7,000 people are expected to open new savings accounts or take measurable action. At the national level, Extension announces a new segment on Managing Money in Tough Times at www.extension.org where experts offer Americans anytime, unbiased help with financial questions. 
Colonel Marlene Fey, Commander, United States Army Finance Command

The United States Army Finance Command continually extends support for the Military Saves Campaign by:  requesting special savings products/incentives from the Overseas Military Banking Program, adding remarks for Soldiers and civilians on their Leave and Earnings Statements, cooperation with the on-base financial institutions through banking trade associations, working with the public affairs offices to bring awareness to our deployed Soldiers, and working with Family Morale Welfare, and Recreation Center on development of messages that reach beyond the Soldiers to family members. 
The Army understands the importance of this campaign and the delivery of the message to our junior enlisted soldiers and Officers.  The current economy demands we take steps to ensure Soldiers and their families are financially secure and readiness is not impacted by financial matters.  
Our goal is to reach all Soldiers throughout the year with the Build Wealth and Not Debt message.  We will continually increase our involvement ensuring this program receives the Army's total support and commitment.

President Haywood Strickland, Wiley College, TX

Wiley College is immensely pleased to partner with Consumer Federation of America in promoting this vitally important venture—America Saves.  We welcome the opportunity to join with the many other entities that have recognized the timeliness of this project and have launched campaigns to convince Americans, and especially young Americans, to save.  Our strategy is to achieve hard commitments from our students as well as faculty and staff by working with local financial institutions to them open savings accounts quickly and efficiently. 

We expect to achieve wide spread buy-in from our constituents by demonstrating how even a small, but consistent savings plan can eradicate debt and lead to financial independence.

Wiley College is eager to play a significant role in promulgating the America Saves mantra.

